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he best awards programs
do more than just make
the winners feel proud.
They can inspire an indus-
try, and judging from the
entries submitted to the
Travel Weekly Magellan
Awards program, the travel industry
has shown increasing signs of inspi-
ration in each of the four years since
the Magellans launched.

Now, | don’t want to suggest that Travel Weekly should
share in the credit for the highly creative design, market-
ing and advertising entries you'll see in the following
pages. All recognition is due to those who applied their
creative sensibilities, talents and efforts to produce tru-
ly impressive results. But I'm glad that we’ve been able
to provide a credible platform to celebrate and share the
work of the industry’s top marketers and designers.

The following pages also provide ample proof that no one
type of company — large or small, agency or supplier, es-
tablished or new — has a monopoly on talent. Our judges
were as impressed by low-budget efforts as by companies
with deep pockets.

And in 2011, more companies won multiple awards than
ever before. Leading the pack were American Express and
its affiliated companies and agencies, Royal Caribbean In-
ternational and Travel Leaders affiliated brands, all of which
received more than 15 Magellans. Best Western Hotels and
Viking River Cruises were in the “10 or more" category,
and AMResorts, Aston Hotels and Resorts, Azamara Club
Cruises, Hilton Hotels and Resorts, the Las Vegas Conven-
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tion and Visitors Authority, Norwegian Cruise Line, Star-
wood Hotels and Resorts, Tauck Tours and Trafalgar each
received five or more.

Once again, we had the benefit of an extraordinary judg-
ing panel — Bob Dickinson, John “Johnny Jet" DiScala, Peter
Greenberg, Rudy Maxa, Lalia Rach, Patricia Schultz and Burt
Wolf — and are very grateful to them for giving their time to
review and score the entries. The judges aren't remunerated
for their duties, but volunteer out of a spirit of service and
commitment to the industry. They appreciate the importance
of recognizing and rewarding exceptional achievement, and |
want to take this opportunity to publicly thank them.
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(One other note about the
judging: While we feel confi-
dent that these judges could
be objective and unbiased no
matter whose work they were
reviewing, we have taken steps
to ensure that there is not even
the appearance of conflicts of
interest. None of the judges
were given entries to critique
in the categories in which they
work or have worked.)

I'd like to add my personal,
heartfelt congratulations to
this year's silver and gold win-
ners. One of the benefits for
Travel Weekly in administering
the Magellan Awards is the
inspiration that comes dur-
ing the process of reviewing,
judging and putting together
this special issue. We’re im-
pressed and inspired by the
Magellan entrants and hope
that the display of some of the
work of this year's winners on the following pages will serve
as inspiration for you, and that your name will be among
the winners next year.
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Arnie Weissmann
Editor in Chief
Travel Weekly
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he Travel Weekly
Magellan Awards
honor the best in
travel and salute
the outstanding
travel profession-
als behind it all,
from design to marketing to
services.

The awards recognize a broad range of
industry segments: Hotels and Resorts;
Destinations; Cruise Lines; Tour Operators;
Online Travel Agency Services; Airlines and
Airports; and Travel Agents and Agencies.

The entry deadline was Sept. 9. This year,
more than 450 entries were submitted for
consideration. Entrants were able to sub-
mit various multimedia elements, such as
photos and video, print materials and Web

pages.

Entries do not compete against one an-
other. They are judged instead against a
standard of excellence, using a 100-point
performance scale.

Judges were asked, for example, to con-
sider how relevant the elements of an entry
were to its sector of the travel industry, how
well designed the supporting elements were
and whether they found the entry “appealing
or intriguing.”

Those entries scoring between go and 100
were given Gold Magellan Awards, the top
honor. These entries were considered by the
judges to be clearly excellent and the best of
the best.

Other entries that scored from 80 to 9o
were deemed outstanding work and were
awarded a Silver Magellan.

Therefore, there might be multiple gold
or silver winners in a particular category, or
only silver winners, or no winners at all.

Winners were announced Sept. 27.

FACEBOOK FAN PROMOTION
GOLD: VACATION.COM, FOR HOTEL ELITE

SILVER: SOCIETY OF VIRTUAL TRAINING PROGRAM
INTERNATIONAL RAILWAY
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GOLD: SOCIETY OF INTERNATIONAL
RAILWAY TRAVELERS, FOR BEST-LOVED RAIL
JOURNEYS

SILVER: TRAVEL LEADERS, FOR
AUSTRALIA DAY EVENTS

PROMOTIONAL
VIDEO

SILVER: AMERICAN EXPRESS
BUSINESS, FOR GBT SERVICE
VIDEO

SILVER: TRAVEL LEADERS, FOR
WHY USE TRAVEL LEADERS?

TRAINING PROGRAM
GOLD: AMERICAN EXPRESS
TRAVEL, FOR TRAVEL
ELEARNING PROGRAMS
GOLD: CRUISE PLANNERS/
AMEX, FOR BUSINESS IN A

BOX TRAINING
SILVER: AMERICAN EXPRESS,
FOR AMEX CTN LODGING
PROGRAMS
SILVER: CRUISES INC./DREW DALY, FOR

TRAVEL AGENT INNOVATION

GOLD: ACCESS AMERICA, FOR AA AGENCY
ONBOARDING

GOLD: AVOYA TRAVEL, FOR AVOYA TRAVEL
: LIVE LEADS

SILVER: EXCLAMATION POINTS INC., FOR
THE STUART COHEN SHOW

| SILVER: TRAVEL SOLUTIONS, FOR TS24 ISO
CERTIFICATION

SILVER: TRAVELECTRA, FOR MID-TIER
GOVERNMENT MARKET

TRAVEL INSURANCE

GOLD: CRUISE PLANNERS/AMEX, FOR CP
TRAVEL INSURANCE

GOLD: TRAVEL GUARD, FOR TRAVEL GUARD

SILVER: ACCESS AMERICA, FOR AA CORE
PRODUCT REFRESH

WEB MARKETING/ADVERTISING

GOLD: ALL-TRAVEL, FOR SOCIAL MEDIA
INITIATIVE

GOLD: EXPEDIA CRUISESHIPCENTERS, FOR

SILVER: PASSPORT ONLINE INC., FOR AGENT
SOCIALINK UPGRADE

SILVER: TOTALLYTRIPS.COM LLC/
TOTALLYTRIPS/GOAWAYTRAVEL, FOR
EVERYTHING’S BIGGER IN TX

SILVER: VACATION.COM, FOR CULINARY
COLLECTION

WEBSITE

GOLD: CRUISE HOLIDAYS, FOR CRUISE
HOLIDAYS WEBSITE

GOLD: GLOBAL ESCAPES TRAVEL, FOR
TRAVEL WITH FRIENDS

GOLD: MONTROSE TRAVEL, FOR CONSUMER
WEBSITES

GOLD: PASSPORT ONLINE INC., FOR
TANDEM AMEX INTEGRATION

GOLD: SOCIETY OF INTERNATIONAL
RAILWAY TRAVELERS, FOR WORLD'S TOP 25
TRAINS

SILVER: TRAVEL LEADERS, FOR
TRAVELLEADERS.COM AGENTS

SILVER: VIP VACATIONS INC., FOR VIP
DESTINATION WEDDINGS
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