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t Virtuoso’s regional : Executives and travel agents around the cruise sector
o A 8 . havevoiced similar notes of optimism recently gbout 2010.
meeting in New York in - While some of the optimism is cautious, much is confident,

The dwindling demand and drastic
discounting that struck the cruise
industry in 2009 have given way
to more positive trends at the
start of Wave season.

iy ‘ By Johanna Jainchill

+ with some flatly predicting that 2010 will be a comeback
late January, agents con- : " TP
p year for cruises.
fronted Crystal Cruises’ * Executives at Oceania Cruises and
17 ¢ 5 A o b Regent Seven Seas Cruises have num-
Bill Smith with an issue : bers to support their confidence: By
1yd Dec. 31, Oceania had booked 85% of
he had not addressed in : its capacity for 2010, up from 61% at
a long time: waitlists. the end of 2008; Regent had booked
“They had. clicris Zé:: of its 2010 capacity, up from
© Bill Smith
Sy 7 O g 2 “We are very, very happy,” said Rich-
e wa}ti listed on this sail % Vice PN, ' CED of MSC CrusehUSA.
. ing and that sailing, and they were ! Gl Gruies  “Wesawa heavierload than normal in
. . ¢ . : December and thought, maybe Wave
: saying, ‘What do you think? Are they : i come in with a nice ltl kicker. And it did”
o going to clear?”” said Smith, Crystal's 1 Agents and executives point to several reasons the cruise |
4 : - J % : industry is doing well even as the economy continues to
. senior vice president of sales. “It was : struggle and some areas of travel re-
. > + main soft.
: funny, because we haven’t had that : The Bcsars inoet ko s peiionts
conversation in about 18 months.” * travel demand; the decision by cruise
¥ : lines to continue marketing aggres-
: Smith was pleased to report that : svely during the worst of the reces-
. g 2 + sion; and the ability of travel agents
. bOOkmg volume at Crysml 15,UP about * to change business tactics to adapt to
: 30% so far this year, and that sailings : the new consumer.
A - ©  This is not to say the industry has

: as far out as the end of 2010 are sold : ehounded entirely. Yields are still cEo
. out, + way down from 2007, for both agents _MSC Cruises USA

o v : and ‘cruise lines. “Clearly we are not
Travel agents have to understand, if :

back to pre-recession demand level, but we are pleased to

5 o A . seeyield recovery under way,” Royal Caribbean Cruises Ltd.
- you have clients that look for hOhday  CFO Brian Rice said during the company’s fourth-quar-

: cruises you better get them booked er earnings conference call on Jan. 28. “As of today, our
H HISCS ¥ 8 booked load factor and average per dlems are ahead af the

: because they are not going to be [avail- : same time last year” :
v » . . Smith said that yields were still depressed for the Cry!-
: able for long],” he said. * tal product, and that because they rolled out 2010 pricing
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